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Maryland Office of Tourism Development Mission

➢ Serves as the State’s official travel marketing agency, 
promoting Maryland’s attractions, accommodations 
and services to increase visitor spending in the State. 

➢ Provides residents and out-of-state visitors with 
information and services to ensure a positive trip 
experience; and

➢ Positions Maryland as a competitive destination 
through product development and tourism industry 
engagement.



Visitors Are Vital To Maryland’s Economic Engine

➢ In 2016, Maryland welcomed 42.1 million visitors, 
up 4% percent from 2015 40.47 million.

In 2014, 38.7 million visitors.

➢ Leisure markets continue to drive performance.

82% Leisure travelers, 34.6 million people

18% Business travelers, 7.5 million people

Source: Tourism Economics 



Visitors Are Vital To Maryland’s Economic Engine

➢ In 2016, visitors to Maryland spent $17.3 billion on 
travel in Maryland.

➢ Visitor spending is an important generator of 
revenue to state and local governments -  $2.35 
billion in state and local taxes.  

Tourism revenues SAVES every 
Maryland Household $1,080!

Source: Tourism Economics 



Visitors Are Vital To Maryland’s Economic Engine

➢ 10th largest employer in Maryland.

➢ 10th largest private sector employer in Maryland. 

➢ In 2016, 146,000 Marylanders directly employed by 
the tourism industry. 

Source: Tourism Economics 



Tourism Promotion Act of 2008
• Requires OTD to grant $2.5M to DMOs annually; and,

• Eight sales tax codes are tracked and multiplied by a tourism factor – 
the amount deemed attributable to visitor spending by the 
Comptroller. 

Sales Tax Category Factor

108 Restaurants, Lunchrooms, Delicatessens 33%

111 Hotels, Motels Selling Food 100%

112 Restaurants and Night Clubs 33%

306 General Merchandise 5%

407 Automobile, Bus and Truck Rentals 90%

706 Airlines - Commercial 50%

901 Hotels, Motels, Apartments, Cottages 100%

925 Recreation and Amusement Places 50%

Source: MD Comptroller



MD Domestic Visitor Profile: 
Top 10 Activities

Activities All MD Overnight

Shopping 39%

Fine dining 23%

Beach/waterfront 20%

Swimming 17%

Landmarks/historic sites 16%

Museum 15%

National/state park 13%

Bar/Disco/Night club 12%

Theme park 8%

Source: Longwoods International, 2013



Culinary Tourism

Savor Maryland
Experiencing the food and drink of a country, region, or area and 
is now considered a vital component of a tourism experience.

Percentage of U.S. leisure 
travelers who travel to learn 

about and enjoy unique 
dining experiences grew from 

40% in 2006
51% in 2013.

Source: 2013 “American Culinary Traveler Report” 











Hotel Packages—Your Local Tourism Office will help! 



Cupid’s Curse
FeBREWary 1st at 5:00 pm



Ideas for FeBREWary:
• Create an event(s) around your FeBREWary beer or Cupid’s Curse beer.

• Host a date night. Prepare a special meal that pairs with your brews.

• Partner with local restaurants/bar for a tap take-over. 

• Be a part of your local restaurant week--Beer infused foods! 

• Partner with local attraction to highlight you both in a creative way—museum, 

historic house, zoo, nature center, hiking/biking trail, national/state park.  

• Have a party! Invite a band and food trucks and show off your featured brew.

• Work with your local Destination Management Organization—they will help! 







Maryland Office of Tourism Development
Sustain Existing Initiatives

• Harriet Tubman and the Underground Railroad

• Civil War Sesquicentennial

• Bicentennial of the National 
Anthem/Star-Spangled Banner

• Maryland and America’s Byways





HOW CAN I WORK 
WITH 

THE MARYLAND OFFICE OF 
TOURISM DEVELOPMENT?














